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Does financial education work?

ﬁ the Money

Advice Service

“Meta-analysis by German
Institute for Economic Research

® Previous evaluations and meta-
studies on impact of financial
capability have conflicting findings

“ Meta-studies are based on small
samples

“Latest meta-analysis takes
advantage of recent dramatic
increase in number of studies
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Main findings TN SN vice

“Financial education has a positive impact on financial behaviour
“Results hold under rigorous evaluation methods (including RCTs)
“Effect is ‘small’ but highly significant

“ Intensity of intervention is usually no more that one day

® Sometimes it is optimal to do nothing

“ Estimates on general education are not high — financial education marginally less
effective than maths and science

“ Most effective at teachable moments
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£7 million fund to support organisations that wish to test and

evaluate a wide range of interventions aimed at improving
beneficiaries’ financial capability.

e Building the evidence base around what types of interventions can make a
measurable impact on people’s financial capability; and

* Sharing that evidence with stakeholders across Government, the third sector,
financial services and beyond

e Grant e Practitioner e Fincap Labs
Programme capacity building
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Dellvery stage projects

Total projects

58

Value of grants awarded

£8.9 million
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Type of intervention

Workshops, group training

One-to-one advice (face to face)

'Type of outcomes measured

FINANCIAL WELLBEING

BEHAVIOURAL - PREPARING FOR/
MANAGING LIFE EVENTS

Digital tools BEHAVIOURAL - MANAGING MONEY WELL
. . . DAY TO DAY
Peer education/community champions
ACCESS - TO FINANCIAL PRODUCTS/
School workshops/curriculum CHANNELS
o . ACCESS - TO APPROPRIATE ADVICE,
Training for teachers/ professionals TOOLS

Helpline/email advice
Communications and messaging

Other
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43% of projects include digital elements

MINDSET - ATTITUDES & MOTIVATIONS

ABILITY - BASIC FINANCIAL SKILLS

ABILITY - FINANCIAL KNOWLEDGE AND
UNDERSTANDING

Base: 58 projects in delivery stage. Numbers do not add up to 58 as the majority of projects have more than one type of intervention and outcome
measure. Source: Project Expressions of Interest; ongoing review of project evaluation and delivery plans by relationship managers
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Challenges — persuading others to use evidence 77N KSieSohvice

“Delivery organisations

“ Funding matters

“ And has a multiplier effect
“Commercial funders

“Incentives are fundamentally different
®Trusts and foundations

“Open door?
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